
  Wenlock Capital 
 
Wenlock Capital is a private Global Equities boutique investment manager. We are a start-up 
seeking individuals who have passion for lateral and quick thinking. Our primary investment 
strategy is managing a concentrated portfolio of global companies and employing derivative 
strategies to protect capital.  
 
As we enter our next phase of growth, we are looking for an astute digital marketer to join us 
as a Digital Marketing Intern and help grow our online brand presence as well as generate 
leads.  
  
Candidates should be aware as a small young company the opportunity to learn will be 
immense with a very hands-on role and increased responsibility. At times, there will be a 
heightened level of intensity which will only expedite ones’ experience. 
  
We will encourage an environment of challenging the norm and candidates should be 
expected to think freely but be extremely disciplined in their work.  
 
FAQs:  
 
Q) Who is this job for?  
 
A) If you live and breathe digital marketing, we want to talk to you. We are looking for a Digital 
Marketing Intern to develop, implement, track and optimize our digital marketing campaigns 
across all digital channels. 
 
Q) What does a Digital Marketing Intern Do?  
 
A) You should have a strong grasp of current marketing tools and strategies and be able to 
lead integrated digital marketing campaigns from concept to execution. Digital marketing 
interns will support the investment team in launching campaigns on time and on budget, as 
well as in developing sending out newsletters, blogs etc. 
 
Responsibilities:  
 
Responsibilities include but are not limited to the following;  
 

 Plan and execute all digital marketing, including SEO/SEM, marketing database, email, 
social media (Facebook, Instagram, Twitter, LinkedIn etc) and content marketing for our 
blogs, newsletters etc.  

 Design, build and maintain our social media presence  
 Measure and report performance of all digital marketing campaigns, and assess against 

goals (ROI and KPIs)  
 Identify trends and insights, and optimize spend and performance based on the insights  
 Brainstorm new and creative growth strategies  
 Plan, execute, and measure experiments and conversion tests  
 Collaborate with investment team to create landing pages and optimize user experience  



 Utilize strong analytical ability to evaluate end-to-end customer experience across 
multiple channels and customer touch points  

 Evaluate emerging technologies. Provide thought leadership and perspective for 
adoption where appropriate.  

 
Q) What requirements does a potential candidate need to meet?  
 
A)  
 
Mandatory:  
 

 Proven working experience in digital marketing  
 Demonstrable experience leading and managing SEO/SEM, marketing database, email, 

social media and/or display advertising campaigns  
 Highly creative with experience in identifying target audiences and devising digital 

campaigns that engage, inform and motivate  
 Experience in optimizing landing pages and user funnels  
 Solid knowledge of website analytics tools (especially Google Analytics). Candidates with 

knowledge of other tools like NetInsight, Omniture, WebTrends would be preferred.   

 Working knowledge of HTML, CSS, and JavaScript development and constraints  
 Strong analytical skills and data-driven thinking  
 Up-to-date with the latest trends and best practices in online marketing and 

measurement 
 
Preferred:  
 

 BS/MS degree in marketing or a related field or Certification in digital marketing 

 Experience with A/B and multivariate experiments  
 Working knowledge of ad serving tools (e.g., DART, Atlas)  
 Experience in setting up and optimizing Google Adwords campaigns  

 
This is an internship role of between 2-3 days per week for keen MBA or Master level students.    
  
Candidates should have a disciplined approach and ambition to gain valuable experience in 
all aspects of managing the digital marketing of a company. You will work extremely closely 
with the founder/portfolio manager. 
  
We recommend applicants who have gained some experience in digital marketing to apply, 
but also those aspiring for a career in marketing and having a sound understanding of the 
digital marketing landscape are encouraged to apply. More importantly we are keen to hear 
from individuals who have a very logical thought process.  
  
If you feel you have these qualities, please send your CV to npatel@wenlockcapital.com.au 
with a cover letter detailing why you believe you are the right candidate for the job.   
 
Our offices are in North Sydney and close to St. Leonard’s train station.  
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